
Richard Avedon

This site is clean and simple, making the necessary and important pieces 
of  information obvious to find. The site was designed for the visitors. 
It makes access to Avedon’s photos very simple and pleasurable. It takes 
no time at all to know what the site is about, it is quite obvious. It looks 
professional and therefore credible as well. 

The fonts are easy to read and the links are simple. The pages are quick 
to load, and there are no obvious problems, or things which irritated me 
as I navigated the site. Red is always the graphic designers’ second color 
and so of  course I  like the red accent. The red isn’t used in a way to imply 
“important” for words in a sentence or anything similar to that. It is for a 
color accent only.  

http://www.richardavedon.com



National Geographic

This site looks clean for the amount of  services it offers. There are many 
options, but I felt the navigation to the information I wanted was easy 
and fast. Everything is legible and the fonts and font color choices are 
appropriate to their company branding as well. 

The hierarchy of  the page is clear and works for the information the site is 
trying to provide. The words used for the navigation buttons are clear and 
appropriate. Link are clearly labeled and the content is relevant and makes 
the purpose of  the page clear. The advertisements also look like ads, not 
additional graphics. That division is clear, but not cluttering. 

http://channel.nationalgeographic.com



AIGA – American Institute of Graphic Arts

This site is geared toward designers of  all types. The content is up to date 
and relevant to the design community. Grammar is correct and level of  
reading is educational, but not hard to understand. Navigation is clearly 
labeled to find articles or informations and differentiate between the two. 

The layout uses attractive colors and graphics, not clip art. All the pages 
are unified under a single concept, they are obviously all part of  the same 
site. Type size doesn’t change too often, only when necessary. 

The one thing I did notice, was finding the acronym for AIGA was 
difficult to find. Although I already know the meaning, I have difficulty 
finding it on the site, which might lead unfamiliar viewers to wonder what 
it stands for. 

The navigation and links are clear and easy to find. The site loads fast and 
over all is a pleasure to navigate. 

www. aiga.org



CyberParnet (I think)

From the start, this page looks unprofessional, emphasized by the multiple 
colored fonts, and the horrible font choice. The logo (if  I can call it that) 
look so unprofessional that I had trouble finding the logo to analyze it. 

The font choice is distracting as well as the four, hard to read, colors. The 
turquoise used for nothing in particular because all of  the words in the 
list to the left are links to other sites. The turquoise does not indicate that. 
There should be a more effective way to communicate the emphasis. 

The same font is used for the sub heading and the body copy, clearly 
creating confusing in the hierarchy. 

http://www.cyberparent.com/abuse/



Greatest Places

The first thing which I noticed and was hard to ignore was all the green 
lines behind the content. There isn’t a box behind the body copy to 
separate it from the green lines, the green lines are completely co-mingled 
into the text lines, but not in any kind of  helpful manner. 

I couldn’t find any logo. 

Although I (as well as the man from mars) could easily discover 
the content and purpose of  this page, I don’t think I would trust 
the information on this page to be true and correct. It doesn’t look 
professional or credible. 

http://www.greatestplaces.org/notes/amazon.htm



Faux Salon

This web page came straight out of  the 1990’s (I think). It is not up to date 
at all, which makes me assume the hair salon is not up to date. I don’t feel 
as though it is Professional or readable. I would not make an appointment 
to get my hair cut here. 

I also know it is not a salon for children, its target audience is adults. The 
logo looks like it was made for a fairy tale or something similar. 

There are too many design items which are not necessary. The “design” 
also looks like clip art to me. Too little white space and the fonts are messy 
and make it difficult to read. It is over all very badly designed for the target 
audience. I don’t understand what gnomes have to do with a hair salon. It 
seems out of  context. 

http://www.fauxsalon.com/


